
KEY FACTS

Client rock‘n‘popmuseum, Gronau  
Partner Studio Andreas Heller, Hamburg 
usomo Tasks sound system, spatial audio production 

Area 800 m2

usomo Units 130
Time Spent 1,5 hours
Languages DE, EN, NL
Duration opened in November 2018 (permanent)

Specials Interactive acoustic exhibit about the development of recording qualities over the 
last decades. Sync to multiple media players.

Awards 2020 | Winner, poll-based for the museum sector | Focus Money Deutschlandtest 

With its new exhibition concept, the rock’n’popmuseum is sure to create goose bump moments – it’s just 
like being at a live concert. Visitors of all ages can delve into a multimedia adventure of sounds, images and 
exhibits. Multimedia and interactive elements turn every visit into an unforgettable experience. A special 
highlight awaits the visitors at the museum entrance: Gronau’s most famous son, the rock legend Udo Lin-
denberg, welcomes every visitor via multi-monitor animation. 
Visitors may look forward to a thematically and visually fascinating trip through every dimension of pop mu-
sic. Elaborately staged showcases make up the themed islands dealing with topics such as “rebellion”, “live 
on stage” or “performance”. New and important pop music relics as well as an innovative sound system 
complete this unique exhibition concept. 
Many thanks to Udo Lindenberg and Stiftung L’Unique Foundation.    
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